The ABC’s Of Working With Celebrities

Airfare: First class or private jet

Buses and limousines and black SUV’s (by the way it is a luxury motor coach. Don’t call it a bus unless it is yellow and has a stop sign attached)

Concierge and support staff-it is all about people. Get to know them. They can make or break you.

Don’t waste their time

Expect changes and more changes

Food –yes, have you checked for allergies, special requests, contract terms, etc?

Gushing fans and autograph seekers, stalkers

Have a plan B and a plan C and maybe a D. Emergency plans. Some guests will always leave by the back entrance. Do you know how to get through the kitchen to the back alley?

It’s about them, not you. 

Just say No, well sometimes…

Keeping communication open: production meetings, handler meetings, etc.

Looking good from the first impression to the last. Remember to smile!

Money talks-the fine art of tipping

Not looking frazzled-give yourself reminders to relax and smile

On and off time

Personal protection specialists, police, bodyguards

Questions, questions and more questions-they will have them.

Real stars vs. reality stars. Everyone is important.

SWAG-gift bags, amenities, flowers, etc.

Training-anyone who comes into contact with your special guests should have training

Understand how to handle problems and complaints. “I” language

Value- what’s in it for them? Why do your guests want to come to your event?

What to wear. No one wants to be over or under dressed for an event.

X, as in Mr. “X”-working with an alias. Confidentiality

You are not their best friend

Z –Z’end, and it’s not over until the last plane leaves your airspace and the thank- you notes are written by hand. Don’t forget to say good bye.
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